Coca-Cola Value Cycle

The Coca-Cola system (shown in the red box below) operates in By collaborating closely with our business partners, communities and

the context of a broader value cycle. We work with others to source consumers, we seek to ensure environmental and social responsibility
ingredients, create packaging, sell our products, recover and reuse and are working to close the loop on packaging materials associated
packaging materials and replenish the water that we use. Managing with our products.

sustainability through a complex business cycle can be challenging.

SUPPLIERS

Ingredients
Sugar, citrus,
coffee, etc., that are
cost-effectively sourced

Water
Approximately 300 billion liters
used annually in our beverages

and in their production
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Packaging
Bottles, cans, cardboard
trays, etc., that are designed for
efficiency and effectiveness

THE COCA-COLA SYSTEM

The Coca-Cola Company
Produces the concentrate and
beverage bases for regular,
low- and no-calorie beverage
products; develops marketing
and advertising for system

Bottling Partners
Independent bottling partners
and company-owned facilities

manufacture, package and
distribute our final products

SELLING OUR BEVERAGES

Customers
Retail, convenience
stores, restaurants and
others that sell our
products directly to

consumers
Warehouses Consumers
Collect and store Our beverages
products for are consumed
distribution to 1.5 billion times a day
retail outlets around the world
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Vending Machines and Coolers
More than 10 million
pieces of equipment

placed in strategic locations
to meet consumer needs

? Creating a world in which our packaging Safely returning to nature an amount

< , is recovered and recycled and made a / ’ of water equivalent to what we use in all

valuable resource for the future of our beverages and their production
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