





WATER STEWARDSHIP

@ WATER BEYOND OUR OPERATIONS

Supporting China’s Efforts to Improve Rural
Water Access and Safety

The Chinese government has made significant efforts
to expand the supply of safe drinking water in rural
areas over the past decades. The central government
has promised in its 11th Five Year Plan (2006-2010)
to make safe drinking water available to 160 million
rural residents by 2010. The government has also

set an ambitious target of providing all of China’s
rural residents with clean drinking water by 2013.

In our effort to support this important government
directive, in 2007 we joined the government of China
represented by the Ministry of Water Resources, China
International Center for Economic and Technical
Exchanges of the Ministry of Commerce, together
with the United Nations Development Programme,

in an unprecedented partnership — "Improved Water
Resources Management and Drinking Water Safety in
Rural Regions of China."

Saving Water Across China, One Barrel At A Time

This project is co-funded by the partners with a total
input of USD 6,792,000 for a 4-year period (2007-2011).
It aims at supporting government efforts to improve
water resources management and drinking water safety
in rural regions of China with priorities given to the
western and northern region and communities of ethnic
minorities who are ecologically fragile, economically
disadvantaged and geographically remote.

To date, through research, capacity building and field

demonstrations:

1. 320,000 residents in project areas participated and

benefited;

30,000 tons of sewage treated by the Shuangcheng

city wastewater treatment plant;

25,000 local residents gained access to water

through field demonstration projects; and

. 22,713 students and teachers benefited from
improved sanitation facilities and access to safe
drinking water in 20 schools located throughout
Sichuan and Xinjiang.

2.

3

The Save a Barrel of Water program was launched in 2005
to educate young people across China on the importance
of water conservation. Since then, this project has grown
to become a country-wide movement across China,
encouraging students and their families to practice
water conservation in their daily lives through practical
tips. By 2009, this project reached one million students in
22 cities.

"Our team visited
wetlands to find out what
plants are most effective for
cleaning water in nature. Even
though we gave up our weekends and
holidays to go back and forth between
labs and wetlands under the scorching sun,
we gained so much knowledge from our field
observations and hands-on experiments that we
all wanted to keep going! We were all hugging each
other when we heard our recommendations will be
implemented and will remember this experience for
the rest of our lives!"

— Teacher & Students, Class 8, Junior Grade 2,
No. é Middle School, Tongzhou, Beijing
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10 Energyr use ratio represents the megajoules of energy required to produce a liter of beverage product.



ENERGY MANAGEMENT AND CLIMATE PROTECTION

@ Improving Energy Efficiency

Energy Use Ratio"’

(megajoules/liter of product)
Compared with our 2004 baseline,

thereisa 35% improvement in
energy efficiency in our bottling plants.

0.59 0.55

2004 2005 2006 2007 2008 2009

11 This chart includes data from all Coca-Cola China system bottling plants.

Sources of Energy'?

@ Electricity 44%
® Natural Gas 17%
©® Coal 15%
@ Purchased Steam 12%
® Heavy Fuel Ol 7%
® Light Fuel Oil 4%
@® Propane (LPG) 1%

12 This chart reflects different sources of energy used by the
Coca-Cola China system bottling plants in 2009.

Improving our energy efficiency and climate
protection is a key focus area for the entire
Coca-Cola China system. We use energy

to operate our production facilities, power
our offices, refrigerate and distribute our
products. Because the use of energy from
non-renewable sources creates carbon
dioxide (CO,) emissions, which is the main
greenhouse gas responsible for climate
change, we aim to improve our energy
efficiency and minimize our carbon footprint.
Not only does this make environmental
sense, it's also good business sense because
in the long term it reduces costs.

We have an energy management system in
place to monitor our use and identify areas
where there is room for improvement. We
measure our efficiency performance by the
megajoules of energy used to produce a
liter of product, which is our energy use
ratio (EUR). As we produce more beverages
to meet China’s growing ready-to-drink
hydration needs, our total energy use may
increase, but we are continuously improving
our EUR, making our beverages more
energy efficient year-on-year. Compared to
our EUR in 2004, our 2009 EUR represents a
35% improvement in efficiency.
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We believe that climate change can

impact the sustainability of our business,
and are diligently working to minimize

the environmental impact of our products
and operations. We know that seeing the
full picture of our carbon emissions is an
important step to implementing effective
emissions reduction strategies. We have a
good understanding of the main elements of
emissions from the Coca-Cola China system
and have taken steps to reduce emissions
from our operations.

We are very proud of the environmental innovations featured in * Wind-powered solar road lighting
our new Coca-Cola China Headquarters Complex in Shanghai that * Thermal-powered hot water system
houses Coca-Cola China’s new headquarters, our Global Innovation * Wastewater and rainwater collected
and Technology Center and other facilities. This complex opened for for landscaping and sanitation use
operations in 2009 and represents a USD 90 million investment. The * Green roof minimizes heat gain from
green design of our complex takes a long-term approach towards sunlight

environmental conservation and includes innovative technologies, * Forest Stewardship Council certified
materials and design for enhanced indoor air quality, alternative wood incorporated

energy, equipment efficiency, and energy savings. Our headquarters
and GITC were given Gold Level LEED certification.

Supporting Earth Hour in China

Our darkest hour might be our
brightest! Earth Hour is a global
event launched by Worldwide Fund
for Nature calling for people to turn
off lights for ONE hour/on March
28th, 2009 to raise awareness.

EARTH HOUR ¢ All Coca-Cola China offices, 15

bottling plants and 223 sales
offices went DARK;

® 2,440 billboards belonging to us
and our customerswent DARK;

* More than 1 million people
pledged to support Earth Hour on
Coca-Cola China websites.

33 COCA-COLA CHINA






We envision a world in which our packaging is seen as a valuable resource for future use.
We are making this vision a reality by creating value at every stage of our packaging
lifecycle, through efforts to reduce, recover and reuse.

Coca-Cola China Sustainable Packaging Commitment:

* By 2015, improve packaging material efficiency per liter of product sold by 7% from our
2008 baseline.

"Our mission is to improve resource use efficiency in China by giving new life to post-consumer
plastic bottles. We collect, process and purify 50,000 tons of plastic bottles each year and there
are many different uses for the plastic chips. Coca-Cola China shares our vision and is a key
industry driver of plastic bottle recycling and reuse efforts in China. We look forward to working
with partners like Coca-Cola China to develop more efficient ways to collect and process plastic
bottles for future use."

— Ricky YAO, Director and CEO of Incom Resources Recovery Co. Ltd.
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SUSTAINABLE PACKAGING

@ Our Sustainable Packaging Vision

Packaging adds value to our products by increasing shelf life, minimizing breakage, safeguarding
public health, providing product information, and creating consumer convenience. But in an era of
rising energy costs and scarce resources, we must work toward packaging that adds value not only
to our products, but also to our environment and society. We hope to do this through our sustainable
packaging vision:

quality, consumer-preferred packaging in the beverage industry. We
continually explore new ways to reduce the amount of material and
energy used in our packaging without sacrificing quality. All of our
major packages have seen significant material reductions since their
initial introductions.

Reduce We strive to be the most environmentally efficient user of high-

By 2015, our goal is to use 7% less packaging material in each bottle
or can compared to our 2008 baseline.

for reuse is critical to our sustainability aspirations. In China, these
packaging materials have economic value and so there is an informal
system in place that recovers a significant amount of these packaging
materials. However, we will continue to look for opportunities to
support and enhance the packaging recovery process.

Recover The recovery of glass bottles, plastic bottles and aluminum cans

assisting local recyclers to make use of recovered materials. In 2008,
for the Olympic Games in Beijing, we promoted the use of recycled
PET bottles by providing thousands of T-shirts, visors and uniforms
made from PET to athletes, officials, associates and our hospitality
guests. And we are helping to develop local reuse capability with
INCOM, a company based in Beijing that processes used plastic
bottles into recycled PET chips for future use.

Reuse We are working to encourage demand for recovered materials and
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SUSTAINABLE PACKAGING

® PACKAGING INNOVATION
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SUSTAINABLE PACKAGING

® PACKAGING INNOVATION

We are continuously looking for packaging Primary and Secondary Packaging Materials'
innovations...

1881 - Shorter, Lighter and Better
Than Ever!

@

Old Model 1881

1881 refers to a new innovative model of PET
bottle necks. By reducing the height, weight and
design of the bottle necks, we can reduce the

amount of PET used in each bottle between 1.25 ® Plastic - Nonrefillable PET 51%
grams to 1.35 grams, and a typical closure weight @ Paper - Corrugated 23%
reduction of 0.5 grams. @ Metal - Aluminum 7%

) ) . @ Plastic - Low-Density Polyethylene 6%
Here in China, the rollout of our new s.hort—helght ® Plastic - Polypropylene 5%
1881 bottlg cap for most of'ou'r sparkling an still ® Other 8%
beverages is expected to eliminate the equivalent
plastic use of 439 million caps and 208 million 500- 13 This chart reflects percentage breakdown of our primary and
ml bottles. secondary packaging materials on mainland China in 2009 based

on total tonnage of packaging materials used.

: A Ice Dew - More Than a Light Weight!

In July of 2009, we made a commitment to light weight our Ice
Dew bottles nationally. We are reducing the amount of PET used
for each 550-ml bottle by 6.2 grams, making it the lightest bottle
of its kind in the Chinese market.

Using a baseline figure of 1 billion bottles of Ice Dew per year,
6,200 tons of PET, which is the equivalent of 16,400 tons of carbon
emissions, will be saved. The total carbon emissions saved from Ice
Dew light weight bottles equal 101 acres of forest planted or 2,788
cars taken off the road.

Additionally, carbon emissions will be reduced in transportation,
and the light weight bottle is easy to twist and crush for recycling.

Ice Dew is well on its way to a new green living journey!
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rk environments as diverse as the markets we serve. We providea
lace to work and abide by internationally respected human rights
to cultivate an environment where people are inspired to create
—

rking in the Coca-Cola China system for 30 years. In these 30 years, together
ompany, we witnessed reform and opening-up in China that brought prosperity
to my homeland. During this time, together with the Company, we tackled many challenges
and created countless successes. In the Coca-Cola family, associates are inspired because the
Company cares about us and creates a development platform for us. | love this Company and
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WORKPLACE

& INCLUSIVE WORKPLACE

We believe that associates who are inspired
and valued create superior results. We strive
to be a great place to work for all of our
associates by fostering safe, open, inclusive
and healthy work environments.

The Coca-Cola Company’s Workplace Rights
Policy and Human Rights Statement establish
a consistent approach to engaging with all
associates of entities where The Coca-Cola
Company has majority ownership. We also
seek to positively influence our independent
bottling partners and suppliers to share our
values in their workplaces. We aim to provide
the best possible workplace environment

for the 40,000 associates in the Coca-Cola
China system and the more than 400,000 job
opportunities created in our value chain.

Managing Workplace Safety

Throughout the Coca-Cola China system, we are committed to providing a safe and healthy work environment
through implementation of our Occupational Safety and Health policies which are a part of The Coca-Cola
Safety Management System, and an integral part of the holistic TCCMS described earlier in this Review.

Associate Engagement

We believe in and encourage continuous
engagement with our associates. We use both
formal and informal methods to communicate
with associates, including an open-door policy
for discussions with management, interactive
roadshows with senior management, newsletters
and regular associate reviews. In addition,

every two years an Employee Insights Survey is
conducted to better understand the needs of our
associates.

We also encourage constructive dialogue with our
associates and their chosen representatives. As

of 2009, a significant majority of our associates
throughout the Coca-Cola China system were
unionized and their respective unions are

playing an important role in communicating with
management.

Percentage of associates
unionized as of 2009
e Coca-Cola Beverages (Shanghai) Ltd.: 100%
* Swire Beverages Ltd.: 95%
e COFCO Coca-Cola Beverages Ltd.: 100%
e Coca-Cola China Industries Ltd.: 100%
e Coca-Cola Bottlers Manufacturing
Holdings Limited: 94%
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WORKPLACE

@ Talent Development

Giving our associates the opportunity and tools they need to
realize their fullest potential is a key driver for the Coca-Cola China
system. One way we seek to achieve this goal is providing regular
training for our associates. We provide training through a number
of different methods such as internal training sessions and the use
of third-party professional trainers at off-site training facilities.

Coca-Cola University

With increasing demands on people development and capability
building, we are also developing internal training services.

The Coca-Cola University was officially opened in 2006 to provide
the Coca-Cola China system with optimal training solutions in
terms of quality, focus, effectiveness and value. In addition to
providing training to Coca-Cola China system associates, we
have now expanded our services to provide training for our key
customers as well.

Our mission is to become a capability building organization
providing one-stop training service.
At the Coca-Cola University, we aim to:

* create a learning environment that excites and motivates people;
e develop well-rounded beverage professionals capable of effective leadership; and
* provide our customers with true value through our training programs.

Some achievement highlights:

® training hours more than doubled from 2,200 hours in 2006 to 5,100 hours in 2009;

* number of key external customers more than tripled from 10 in 2007 to more than 30 in 2009;

* expanded areas of service from classroom training to include e-learning; and

* hosted more than 80 EMBA groups from business schools all over the world to share insights on
doing business in China.

Coca-Cola University is not only a place "where learning never stops" but also a place where
learning starts!

University

RN 7

xrE

Where learning never stops
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WORKPLACE

@ From Supply Chain
To Sustainability Chain

The Coca-Cola China system is supported by hundreds of independent
suppliers who supply us with goods and services. Like most companies
operating in China, we face challenges in our supply chain. However,
we are committed to exerting a positive influence on our suppliers

by encouraging best practices in their operations through regular
communications, trainings, coaching and monitoring.

In 2008, a few Chinese students published a report online alleging labor
misconduct at bottling and supplier facilities. We took this report very
seriously and immediately began a comprehensive investigation and
conducted independent third-party audits of the named facilities. While
our audits have not found the bottlers’ use of contract labor in violation of
the Chinese Labor Laws, we are still very interested in an open dialogue
with the students in order better to understand their concerns and discuss
potential options for further improvements in our labor relations.

Coca-Cola China and our bottling partners run our businesses in full
compliance with local labor laws, government guidelines and policies. We
have robust programs in place to monitor and audit the workplace practices
of our bottlers and suppliers to ensure full compliance with China’s labor
laws. All our bottlers and suppliers are required to be in full compliance with
The Coca-Cola Company’s Supplier Guiding Principles (SGP) and they are
routinely audited for compliance.

SGP is the foundation of our commitment to promote the respect of labor
rights among our business partners. SGP compliance is a requirement for all
direct suppliers of goods and services to the Coca-Cola China system and is
included in all relevant contracts.
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WORKPLACE

From Supply Chain
To Sustainability Chain

Supplier Guiding Principles

Freedom of Association and Collective Bargaining

Respect employees’ right to join, form, or not to join a labor union without fear of reprisal,
intimidation or harassment. Where employees are represented by a legally recognized union,
establish a constructive dialogue with their freely chosen representatives and bargain in good faith
with such representatives.

Prohibit Child Labor

Adhere to minimum age provisions of applicable laws and regulations.

Prohibit Forced Labor and Abuse of Labor
Prohibit physical abuse of employees and prohibit the use of all forms of forced labor, including
prison labor, indentured labor, bonded labor, military labor or slave labor.

Eliminate Discrimination
Maintain workplaces that are free from discrimination or physical or verbal harassment. The basis for

recruitment, hiring, placement, training, compensation, and advancement should be qualifications,
performance, skills and experience.

Work Hours and Wages

Compensate employees relative to the industry and local labor market. Operate in full compliance
with applicable wage, work hours, overtime and benefits laws, and offer employees opportunities to
develop their skills and capabilities, and provide advancement opportunities where possible.

Provide a Safe and Healthy Workplace
Provide a secure, safe and healthy workplace. Maintain a productive workplace by minimizing the risk
of accidents, injury, and exposure to health risks.

Protect the Environment
Conduct business in ways which protect and preserve the environment. Meet applicable
environmental laws, rules, and regulations.
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WORKPLACE

From Supply Chain
To Sustainability Chain

SGP Assessments

The Coca-Cola Company’s policy requires that suppliers be assessed for SGP compliance
every three years by an authorized external auditing agency. Where non-compliance

is found, we provide a specific timeframe for corrective action, require the supplier to
provide a corrective action plan, and either require the supplier to certify completion

of the corrective action in writing or will re-audit the supplier within six months to three
years, depending on the nature of the non-compliance.

The goals of our supply chain management process are to protect workers’ rights,
improve environmental performance and ensure responsible procurement. We believe
we can make the most positive impact on our supply chain by engaging non-compliant
suppliers and providing them training, support and ongoing monitoring. Through this
process of working with non-compliant suppliers and giving them the opportunity for
improvement, their employees and surrounding environments will benefit more than if
we took our business elsewhere. Of course, in cases where suppliers refused to work with
us in this process, we would de-authorize the supplier and terminate the relationship.
Our suppliers have given us positive feedback on this process and indicated that their
employees have benefited from better labor relations, safer workplaces and improved
standards.

In 2008, 672 assessments were conducted on 426 suppliers. 211 of the suppliers we
assessed in 2008 were in compliance. 109 suppliers with violations, such as blocked
emergency exists or overtime pay violations, developed corrective action plans and re-
assessment timelines were agreed to and executed. 106 suppliers with more systematic
issues were not authorized.

In 2009, 451 assessments were conducted on 442 suppliers. 301 of the suppliers we
assessed in 2009 were in compliance. 122 suppliers with violations developed corrective
actions plans and re-assessment timelines have been agreed to and have been, or are

in the process of being, executed. 19 suppliers with more systematic issues were not
authorized.
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CORPORATE GOVERNANCE AND ETHICS

Board of Directors. At The Coca-Cola Company, we are guided by our established standards of corporate
governance and ethics. We continually review our systems to ensure transparency and accountability. The
Board of Directors ("Board") of The Coca-Cola Company is elected by the shareowners to oversee their
interest in the long-term health and overall success of the Company and its financial strength. The Board
serves as the ultimate decision-making body of the Company, except for those matters reserved to or
shared with the shareowners. The Board carries out certain responsibilities through the work performed by
its seven standing committees: the Audit Committee, Compensation Committee, Committee on Directors
and Corporate Governance, Executive Committee, Finance Committee, Management Development
Committee and Public Issues and Diversity Review Committee. The Board selects and oversees members
of senior management, who are charged by the Board with conducting the business of the Company. The
Board currently has 14 members, 13 of whom are not employees of The Coca-Cola Company.

The Corporate Governance Guidelines, along with the Board Committee Charters and the key practices of
the Board, provide the foundation for corporate governance at The Coca-Cola Company. The Corporate
Governance Guidelines address such areas as the Board mission and responsibilities; Director qualifications;
determination of Director independence; Chief Executive Officer compensation and performance
evaluation; and management succession planning.

Codes of Business Conduct. The Code of Business Conduct ("Code") of The Coca-Cola Company,

which is available in 19 languages, including Chinese, on both our internal and external websites, guides
our business conduct, requiring accountability, honesty and integrity in all matters. All associates of The
Coca-Cola Company and its majority-owned subsidiaries are required to read and understand the Code
and follow its precepts in the workplace and larger community. The Code is administered by the Ethics
and Compliance Committee (various members of the Company’s senior leadership), with oversight by The
Coca-Cola Company’s Chief Financial Officer, General Counsel and the Audit Committee of the Board,
which is composed solely of independent Directors. Non-employee Directors of The Coca-Cola Company
and its subsidiaries are bound by a Code of Business Conduct for Non-Employee Directors that reflects
the same principles and values as the Code but focuses on matters of most relevance to non-employee
Directors. This non- employee Director Code is administered by the Committee on Directors and Corporate
Governance of the Board, which is composed solely of independent Directors.

Anti-Corruption. The Coca-Cola Company’s long-standing commitment to doing business with integrity
means avoiding corruption in any form, including bribery, and complying with the anti-corruption laws of
every country in which we operate. The Coca-Cola Company’s Anti-Bribery Policy provides guidance on how
to conduct business in a fair, ethical and legal manner.

We conduct periodic anti-bribery audits of our business to raise overall awareness, detect potential
misconduct and monitor compliance with anti-corruption laws and Company policy. We have assessed all
our business units for risks related to corruption and concentrate our auditing on the highest-risk locations.

From January 2008 through June 2009, we conducted anti-bribery audits in The Coca-Cola Company
business units operating in nearly 100 countries, including China.

In 2008, we hosted an anti-bribery summit for The Coca-Cola Company and Coca-Cola system associates.

The summit allowed associates to connect and share best practices, leveraging expert insights and
experiences.
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GLOBAL REPORTING INITIATIVE (GRI)

Below is an index of our reporting against the GRI G3 Guidelines within the content of Review. Indicators
not included in the table are not reported against in this Review. Additionally, this is a country level report
and as such, only partial information is included and indexed here for reference. The Coca-Cola Company’s
entire report against the GRI G3 Guidelines can be viewed at www.gri.thecoca-colacompany.com.

Section Page Section Page Indicator Page Indicator Page

Standard Disclosures Performance Indicators

Strategy and Analysis RS 1,5 Economic Performance | Labor Practices
1.1 3 3.7 1 Indicators and Decent Work

Organizational Profile ke 1,4-5 EC1 20 Performance Indicators
2.1 2 3.1 3 EC6 4,6,43-44 LA12 40
2.2 4,6, 11 3.12 1, 46 Environmental Human Rights

24 12, 33 Commitments, and EN1 38 HR2 43-44
2.6 4-5 Engagement EN3 32 HR6 43-44
2.7 4-5 4.1 45 EN5 32,34 HR7 43-44
2.9 5, 20, 33 4.2 45 ENé6 32, 34 Society Performance
2.10 48 4.3 45 EN9 26
Report Parameters 4.8 45 EN10 26 SO2 45
3.1 1 4.9 45 EN13 29 SO3 45
3.2 1 4.12 1,26, 30 EN14 29,32 SO5 17, 20, 26,
3.3 1 4.13 26 EN18 34, 38 29-30
34 1 4.14 3 EN26 AR ERRIRIEN Product Responsibility
3.5 1,3 417 3 EN27 38 Performance Indicators
EN30 29-30 PR1 6,13
PR3 17
PR5 10, 12
PR6 18

’?j PRINTED WITH [ 3‘@ Recycled é?)
~7/|SOY INK e

FSC www.fsc. . $G5-C0C-003540
© 1996 Forest Stewardship Council

...........................
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FORWARD LOOKING STATEMENTS, ENVIRONMENTAL
STATEMENT AND EQUAL OPPORTUNITY POLICY

Forward-Looking Statements

This Review contains statements, estimates or projections that constitute "forward-looking statements" as
defined under U.S. federal securities laws. Generally, the words "believe," "expect," "intend," "estimate,"
"anticipate," "project,” "will," and similar expressions identify forward-looking statements, which generally
are not historical in nature. Forward-looking statements are subject to certain risks and uncertainties that
could cause actual results to differ materially from The Coca-Cola Company’s historical experience and our
present expectations or projections. These risks include, but are not limited to, water scarcity and quality,
changes in the nonalcoholic beverages business environment, the ability to maintain good relationships with
our bottling partners, changes in laws and regulations applicable to our business, and litigation and legal
proceedings. You should not place undue reliance on forward-looking statements, which speak only as of
the date they are made. The Company undertakes no obligation to publicly update or revise any forward-
looking statements.

Environmental Statements

A healthy environment, locally and globally, is vital to our business and to the communities where we
operate. We view protection of the environment as a journey, not a destination. The Coca-Cola Company
began that journey more than 100 years ago and it continues today. Each employee of The Coca-Cola
Company has responsibility for stewardship of our natural resources and must strive to conduct business
in ways that protect and preserve the environment. Our employees, business partners, suppliers and
consumers must all work together to continuously find innovative ways to foster the efficient use of natural
resources, the prevention of waste and sound management of water. Doing so not only benefits the
environment, it makes good business sense.

Equal Opportunity Policy

The Coca-Cola Company values all employees and the contributions they make. Consistent with this

value, the Company reaffirms its long-standing commitment to equal opportunity and affirmative action

in employment, which are integral parts of our corporate environment. The Company strives to create an
inclusive work environment free of discrimination and physical or verbal harassment with respect to race,
gender, color, national origin, religion, age, disability, sexual orientation, gender identity and/or expression,
or veteran status. We will make reasonable accommodations in the employment of qualified individuals with
disabilities, for religious beliefs and whenever else appropriate.

The Company maintains equal employment opportunity functions to ensure adherence to all laws and
regulations, and to Company policy in the areas of equal employment opportunity and affirmative action.
All managers are expected to implement and enforce the Company policy of nondiscrimination, equal
employment opportunity and affirmative action, as well as prevent acts of harassment within their assigned
area of responsibility. Further, it is a part of every individual’s responsibility to maintain a work environment
that reflects the spirit of equal opportunity and prohibits harassment.

"Coca-Cola," "Coca-Cola" in Chinese, "Coca-Cola Zero," "Coca-Cola Zero" in Chinese, "Coca-Cola Light"
in Chinese, "Dynamic Ribbon Device," "Contour Bottle," "Sprite," "Sprite" in Chinese, "Sprite Icy Mint"

in Chinese, "Fanta," "Fanta" in Chinese, "Smart," "Smart" in Chinese, "Minute Maid," "Minute Maid" in
Chinese, "Minute Maid Pulpy Orange" in Chinese, "Minute Maid Pulpy Super Milky" in Chinese, "Beauty
Fruit" in Chinese, "C Bits Lemon," "Refreshing Pulpy" in Chinese, "Tropical Fruit Bits" in Chinese, "Qoo,"
"Qoo" in Chinese, "Qoo" character, "Heaven and Earth," "Heaven and Earth" in Chinese, "lce Dew," "lce
Dew" in Chinese and "Original Leaf" in Chinese (stylized font), "Live Positively" and "Live Positively" icon
are the trademarks of The Coca-Cola Company.

"Glacéau" and "Glacéau vitaminwater" are the trademarks of Energy Brands Inc.
"Schweppes" is the trademark of Atlantic Industries.

"NESTEA," "NESTEA" in Chinese, "ICE RUSH" and "ICE RUSH" in Chinese are the trademarks of Société
des Produits Nestlé S.A.
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2008 Awards and Recognitions'™

Recipient Company” Name of Award/Recognition™

Awarding Organization

--------------------------- Beverage Benefits

Coca-Cola China Best Global Brand Award

“Business Weekly” and Interbrand

Swire Beverages Ltd. Top 20 Enterprises in China’s Beverage Industry Award

Exemplary Organization for Safe Production Award

China Beverage Industry Association

Administrative Committee of Xian Municipal
Economic and Technical Development Zone

Exemplary Food Safety Enterprise Award

COFCO Coca-Cola Beverages Ltd.

Safe Production Enterprise Award

Tianjin Municipal Government Food Association

Jinan Municipal Government

Coca-Cola China Industries Ltd. Outstanding Socially Responsible Quality Control Award

Level AAA Quality Prestige Award

Jilin Provincial Government Quality Supervision
Bureau

Shanxi Provincial Government

Coca-Cola China Top Ten Global Sports Marketing Award

China Sports Bureau, China Enterprise

Sports Association, China International Brand
Development Association, China Sports Brands
Research Center

Caring for Life “Loving Heart” Games, Certificate of
Honor

Coca-Cola China Industries Ltd.

Sichuan International Committee of the Red Cross

444444444444444444444444444

Coca-Cola China Conservation Partner Award
Model International Corporate Citizen Award

Model Citizenship Award

WWEF China
China International Charity Committee

CSR Committee of the Ministry of Commerce

Loving Heart Enterprise Title

COFCO Coca-Cola Beverages Ltd.
Caring Heart for Disabled Students Certificate

Hunan Province Youth Development Foundation

Zhanjiang City Special Education School

Dazhou Blizzard Relief Contribution,

Coca-Cola China Industries Ltd. rc
Honorary Certificate

Outstanding Tax Contributor Award
Outstanding Tax Contributor Award

Love and Care Award
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Dazhou Municipal Charity Association

Shanghai Jingiao District Supervision and
Administration Commission

Guangxi Nanning Municipal Supervision and
Administration Commission

Shanghai Red Cross



........................... WOter Stewa rdsh i p

Swire Beverages Ltd.

Exemplary Water Savings Organization

Water Savings Enterprise Award

Hangzhou Municipal People’s Government

Zhengzhou Municipal Water Resources Bureau

COFCO Coca-Cola Beverages Ltd.

Outstanding Water Savings Enterprise Award

China Beverage Industry Association

Coca-Cola China Industries Ltd.

--------------------------- Energy Management and Climate Protection

Swire Beverages Ltd.

Water Resource Management Award

Exemplary Organization for Ecological Restoration and
Environmental Protfection

Exemplary Organization for Environmental Profection

Exemplary Energy Savings Organization

Changchun Water Resource Management Bureau

Administrative Committee of Hangzhou Economic
and Technical Development Zone

Hefei Municipal Environmental Protection Bureau

Xiamen Municipal Government

COFCO Coca-Cola Beverages Ltd.

Exemplary Organization on Environmental Protection
Commitment

Laoshan District Government

Coca-Cola China Industries Ltd.

--------------------------- Workplace

Swire Beverages Ltd.

Boiler Facility Energy Savings and Emission Reduction
Award

Environmentally Friendly Enterprise Award

Shengyang Municipal Government

Jilin Province Environmental Protection Bureau

Exemplary Safety Organization Award

Shanxi Provincial Public Security Bureau

COFCO Coca-Cola Beverages Ltd.

Top 10 Contributor to Industry Economic Development
Award

Top 100 Best Enterprises Award

Exemplary Sanitation Practices Enterprise Award

Exemplary Fire Safety Enterprise Award

Hainan Province Industrial Economic Federation,
China Industrial News Agency, China New Industry
Promotion Association

Tianjin Municipal Government Economic and
Technology Development District Management
Committee

Zhanjiang Municipal Patriotic Sanitation Movement
Commission

Zhanggiu Municipal Government

Coca-Cola China Industries Ltd.

Exemplary Fire Safety Enterprise Award

Harmonious Labor Relations Award

Fair Employment of Disabled Persons Award

Peace and Social Security Award

Chengdu Municipal Government

Shengyang Municipal Government, Municipal
General Trade Union

Chengdu City Xindu District Government

Kunming Municipal High-Tech Industrial
Development Zone Management Committee

14 This is a non-exhaustive list of select Coca-Cola China system awards and recognitions received in 2008 and 2009, respectively. For ease of
reference only, they are placed into LIVE POSITIVELY™ categories.

15 For ease of reference, awards and recognitions presented to specific bottling facilities are listed under their respective bottler groups.

16 The English names of the awards and recognitions reflect our best effort translation from their Chinese originals.
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2009 Awards and Recognitions

Recipient Company Name of Award/Recognition

Awarding Organization

--------------------------- Beverage Benefits

University Students’ Favorite Brand Award
Top 10 MNC Brand Award

Coca-Cola China

“China Business Journal”

People’s Net

Swire Beverages Ltd. Exemplary Organization Award

Exemplary Organization for Safe Production Award

Hangzhou Municipal Quality and Technical
Supervision Bureau, Economic and Technical
Development Zone Branch Bureau

Administrative Committee of Wenzhou Economic
and Technical Development Zone

Quality Assurance Class A Enterprise Certification

COFCO Coca-Cola Beverages Ltd.

Top 10 Marketing Enterprises Award

Quality Control Contribution Award

Hunan Province Quality Assurance Registration and
Certification Committee

Hainan Industrial Association
Beijing Quality Association, Beijing Municipal

Workin? Committee, Beijing Science and
Technology Association

Coca-Cola China Industries Ltd. 3.15 Brand Integrity Medal

Production Safety Award

Sichuan Municipal Consumer Protection Committee

Wuhan Municipal Development Zone Supervision
and Administration Commission

Caring for Life “Loving Heart” Games, Certificate of
Honor

Coca-Cola China Industries Ltd.

Sichuan International Committee of the Red Cross

444444444444444444444444444

Coca-Cola China Most Influential MNC Award
CSR Award

CSR Award

CSR Best Practice Award
Outstanding Contribution Award
Community Contribution Award

Best Contributor of World's Top 500 Companies Award

"“China Business Network”
American Chamber of Commerce in Shanghai

“China Entrepreneur News”

China Beverage Industry Association
China Youth Development Foundation
Union of Charity Organizations in Beijing
“Southern Weekend”

Swire Beverages Ltd. Top 10 Industrial Enterprises Award

Socially Responsible Enterprise Award

CSR Best Practice Award

Xiamen Municipal Government

Hangzhou Municipal Committee of the Communist
Party of China, Hangzhou Municipal Government

China Beverage Industry Association

CSR Best Practice Award

Consumer Rights Contribution Award

COFCO Coca-Cola Beverages Ltd.

Outstanding Foreign Invested Enterprises Contribution
to Social Responsibility Award

Exemplary Loving Heart Enterprise

China Beverage Industry Association
Hunan Province Consumer Rights Committee

China Foreign Investment Enterprises Association

The Communist Youth League Jinan Municipal
Party Committee

Coca-Cola China Industries Ltd. Level A Tax Contributor Award
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National Tax Bureau, Wuhan Municipal Tax Bureau



Swire Beverages Ltd.

Water Stewardship

Outstanding Water Savings Enterprise Award

Exemplary Organization for Building Water Saving
Society

China Beverage Industry Association

Xian Municipal Government

COFCO Coca-Cola Beverages Ltd.

Outstanding Water Savings Enterprise Award

China Beverage Industry Association

Coca-Cola China Industries Ltd.

--------------------------- Energy Management and Climate Protection

Coca-Cola China

Outstanding Water Savings Enterprise Award

China Green Benchmark Company Award

LEED Gold Level Certification

China Beverage Industry Association

Guanghua School of Management, China
Enterpriser Association

U.S. Green Building Council

Swire Beverages Ltd.

Top 10 Environmentally Responsible Enterprises

Environmentally Friendly Enterprise Award

Wenzhou Municipal Committee of the Communist
Party of China, Wenzhou Municipal Environmental
Protection Bureau, “Wenzhou Daily Press”

Anhui Provincial Environmental Bureau

COFCO Coca-Cola Beverages Ltd.

Exemplary Green Organization Award

Urumuq'{/lEconomic and Technology Development
District Management Committee

Coca-Cola China Industries Ltd.

Exemplary Environmental Compliance Award

Environmental Protection Award

Shengyang Municipal Government

Wuhan Municipal Government Supervision and
Administration Commission

Coca-Cola Bottlers Manufacturing
Holdings Limited

--------------------------- Workplace

Coca-Cola China

LEED Silver Level Certification (Beijing, Wuhan)

Clean Production Certification

Dongguan City Environmentally Friendly Enterprise
Award

U.S. Green Building Council
Guangdong Province Economic and Trade

Committee, Guangdong Province Science and
Technology Department

Dongguan City Environmental Protection Bureau

Top 50 Best Workplaces Award
Top 20 Happy Competition Company

“China Business Journal”

"Business Times”

Swire Beverages Ltd.

Internal Security Award

Exemplary Organizational and Individual Occupational
Health Surveillance Award

Exemplary Organization for Workplace Sanitation,
Honorary Credential

Nanjing Municipal Public Security Bureau

Nanjing Center for Disease Control and Prevention,
Occupational Disease Prevention Office

Hangzhou Center for Disease Control and
Prevention, Occupational Disease Prevention Office

COFCO Coca-Cola Beverages Ltd.

Exemplary Fire Safety Enterprise Award

Harmonious Labor Relations Enterprise Award

Jinan Municipal Fire Safety Committee

Beijing Economic and Technology Development
District Department of Personnel and Labor
Security

Coca-Cola China Industries Ltd.

Harmonious Labor Organization Award

Exemplary Grass-Roots Trade Union Title

Dalian Labor and Social Security Bureau, Dalian
Industries Committee, Dalian Associations Union,
Dalian General Trade Union, Dalian State-Owned
Assets Supervision and Administration Commission

Chengdu City Xindu District Industrial Development
Zone Supervision and Administration Commission

Coca-Cola Bottlers Manufacturing
Holdings Limited

Green Supply Chain of the Year Award

China Supply Chain Council
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