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FORWARD-LOOKING STATEMENTS 
This report may contain statements, estimates or projections that constitute 
“forward-looking statements” as defined under U.S. federal securities laws. 
Generally, the words “believe,” “expect,” “intend,” “estimate,” “anticipate,” 
“project,” “will” and similar expressions identify forward-looking statements, 
which generally are not historical in nature. Forward-looking statements are 
subject to certain risks and uncertainties that could cause actual results to 
differ materially from The Coca-Cola Company’s historical experience and our 
present expectations or projections. These risks include, but are not limited to, 
obesity and other health concerns; scarcity and quality of water; changes in the 
nonalcoholic beverages business environment, including changes in consumer 
preferences based on health and nutrition considerations and obesity concerns, 
shifting consumer tastes and needs, changes in lifestyles and competitive product 
and pricing pressures; the impact of the global credit crisis on our liquidity and 
financial performance; our ability to expand our operations in developing and 
emerging markets; foreign currency exchange rate fluctuations; increases in 
interest rates; our ability to maintain good relationships with our bottling partners; 
the financial condition of our bottling partners; our ability and the ability of our 
bottling partners to maintain good labor relations, including the ability to renew 
collective bargaining agreements on satisfactory terms and avoid strikes, work 
stoppages or labor unrest; increase in the cost, disruption of supply or shortage 
of energy; increase in cost, disruption of supply or shortage of ingredients or 
packaging materials; changes in laws and regulations relating to beverage 
containers and packaging, including container deposit, recycling, eco-tax and/or 
product stewardship laws or regulations; adoption of significant additional 
labeling or warning requirements; unfavorable general economic conditions in 
the United States and other major markets; unfavorable economic and political 
conditions in international markets, including civil unrest and product boycotts; 
changes in commercial or market practices and business model within the 
European Union; litigation uncertainties; adverse weather conditions; our ability 
to maintain brand image and corporate reputation as well as other product issues 
such as product recalls; changes in legal and regulatory environments; changes 
in accounting standards and taxation requirements; our ability to achieve overall 
long-term goals; our ability to protect our information systems; additional 
impairment charges; our ability to successfully manage Company-owned bottling 
operations; the impact of climate change on our business; global or regional 
catastrophic events; and other risks discussed in our Company’s filings with the 

Securities and Exchange Commission (SEC), including our Annual Report on 
Form 10-K, which filings are available from the SEC. You should not place undue 
reliance on forward-looking statements, which speak only as of the dates they 
are made. The Coca-Cola Company undertakes no obligation to publicly 
update or revise any forward-looking statements. 

ENVIRONMENTAL STATEMENT 
A healthy environment, locally and globally, is vital to our business and to 
the communities where we operate. We view protection of the environment 
as a journey, not a destination. We began that journey 123 years ago, and it 
continues today. Each employee of The Coca-Cola Company has responsibility 
for stewardship of our natural resources and must strive to conduct business 
in ways that protect and preserve the environment. Our employees, business 
partners, suppliers and consumers must all work together to continuously find 
innovative ways to foster the efficient use of natural resources, the prevention  
of waste and the sound management of water. Doing so not only benefits the 
environment, it makes good business sense. 

EQUAL OPPORTUNITY POLICY 
The Coca-Cola Company values all employees and the contributions they make. 
Consistent with this value, the Company reaffirms its long-standing commitment 
to equal opportunity and affirmative action in employment, which are integral 
parts of our corporate environment. The Company strives to create an inclusive 
work environment free of discrimination and physical or verbal harassment with 
respect to race, gender, color, national origin, religion, age, disability, sexual 
orientation, gender identity and/or expression or veteran status. We will make 
reasonable accommodations in the employment of qualified individuals with 
disabilities, for religious beliefs and whenever else appropriate. 

The Company maintains equal employment opportunity functions to ensure 
adherence to all laws and regulations, and to Company policy in the areas 
of equal employment opportunity and affirmative action. All managers are 
expected to implement and enforce the Company policy of nondiscrimination, 
equal employment opportunity and affirmative action, as well as to prevent 
acts of harassment within their assigned area of responsibility. Further, it is a 
part of every individual’s responsibility to maintain a work environment that 
reflects the spirit of equal opportunity and prohibits harassment.

Sandy Alexander, Inc., an ISO 14001:2004 certified printer with Forest 
Stewardship Council (FSC) Chain of Custody, printed this report with the use 
of certified renewable wind power purchased from Community Energy, resulting  
in nearly zero volatile organic compound emissions. This report was printed on 
process chlorine-free FSC-certified Mohawk Options 100% PC, which is made 
with 100 percent post-consumer recycled fiber. This paper is made carbon neutral 
within Mohawk’s production processes by offsetting thermal manufacturing 
emissions with VERs, and by purchasing enough certified Renewable Energy 
Certificates to match 100 percent of the electricity used in our operations. 

SAVINGS DERIVED FROM USING POST-CONSUMER RECYCLED FIBER IN  

LIEU OF VIRGIN FIBER:

 337 trees preserved for the future 

  973 lbs waterborne waste not created 

 143,104 gallons wastewater flow saved 

  15,834 lbs solid waste not generated 

  31,177 lbs net greenhouse gases prevented 

  238,632,400 BTUs energy not consumed 

SAVINGS DERIVED FROM CHOOSING A PAPER CREATED WITH EMISSION-FREE, 

WIND-GENERATED ELECTRICITY:

 16,199 lbs air emissions not generated 

  7 barrels crude oil unused 

THIS AMOUNT OF WIND-GENERATED ELECTRICITY IS EQUIVALENT TO:

 planting 1,095 trees 

The Coca-Cola Company, a Foundation Member of eTree, has donated more 
than 350,000 trees since October 2005 through American Forests for reforestation 
projects across the United States, and since 2005 has significantly reduced the 
number of reports printed. For more information on the eTree program, visit 
www.eTree.com.
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Shareowner Information

Common Stock 
The Coca-Cola Company is one of 30 companies in the Dow Jones 
Industrial Average. Our common stock is listed on the New York Stock 
Exchange, the principal market for our common stock, traded under  
the ticker symbol KO.  

At year end, there were approximately 2.3 billion shares outstanding 
and 275,377 shareowners of record. 

Dividends 
At its February 2009 meeting, our Board of Directors increased our 
quarterly dividend 8 percent to $0.41 per share, equivalent to an annual 
dividend of $1.64 per share. The Company has increased dividends in 
each of the last 47 years. 

The Coca-Cola Company normally pays dividends four times a year, 
usually on April 1, July 1, October 1 and December 15. The Company 
has paid 351 consecutive dividends, beginning in 1920. 

Direct Stock Purchase and Dividend Reinvestment 
The Computershare Investment Plan allows investors of  
The Coca-Cola Company to directly purchase and sell shares of 
Company common stock and reinvest dividends. The Computershare 
Investment Plan requires payment by the participant of the brokerage 
commissions and dividend reinvestment-related fees. 

To request plan materials or learn more about the Computershare   
Investment Plan, you may contact Computershare, the plan  
administrator, through the mail, by phone or via the Internet—  
see below. 

Shareowner Account Assistance 
For information and maintenance on your shareowner of record   
account, please contact: 

Computershare Investor Services  
P.O. Box 43078  
Providence, RI 02940-3078  
Telephone: (888) COKE-SHR (265-3747) or (781) 575-2879  
Hearing Impaired: (800) 490-1493  
Fax: (781) 575-3605  
Email: coca-cola@computershare.com  
Internet: www.computershare.com/coca-cola 

Shareowner Internet Account Access 
For account access via the Internet, please log on to  
www.computershare.com/investor. Once registered, shareowners  
can view account history and complete transactions online. 

Electronic Delivery 
If you are a shareowner of record, you have an opportunity to  
help the environment by signing up to receive your shareowner 
communications, including annual reports, proxy materials, account 
statements and tax forms, electronically. Register your email address  
at www.eTree.com/coca-cola and complete the online form. As a  
thank you, the Company will have a tree planted on your behalf  
through American Forests. 

Corporate Offices 
The Coca-Cola Company  
One Coca-Cola Plaza  
Atlanta, Georgia 30313  
(404) 676-2121 

Institutional Investor Inquiries 
(404) 676-5766 

Information Resources 
INTERNET 
Our website, www.thecoca-colacompany.com, offers information  
about our financial performance and news about the Company, 
our heritage and brand experiences. 

PuBLICATIONS 
The Company’s Annual Report on Form 10-K, Proxy Statement, 
Annual Review, Quarterly Reports on Form 10-Q and other publications 
covering our sustainability policies and initiatives are available free 
of charge upon request from our Industry and Consumer Affairs  
Department at (800) 438-2653. They also can be accessed at  
www.thecoca-colacompany.com. 

AuDIO ANNuAL REvIEw 
Online and compact disc versions of this report are available without 
charge. To listen online, visit www.annualreview.thecoca-colacompany.com. 
To receive a copy of the compact disc, please contact our Industry and 
Consumer Affairs Department at (800) 438-2653. 

Interested in joining the Civic Action Network? 
You have a stake in the success of The Coca-Cola Company and its 
system, and the Civic Action Network (CAN) is a powerful way to be 
informed, involved and influential. Coca-Cola CAN is a nonpartisan 
grassroots network of citizens and businesses. Its purpose is to educate 
our stakeholders about national, state and local issues affecting our 
industry. Membership is voluntary and you will never be asked to make 
a financial contribution. 

To register, email us at civicactionnetwork@na.ko.com.  
For more information or to register, please visit our website at  
www.thecoca-colacompany.com/investors/shareowners.html. 

Interested in learning more about our sustainability initiatives? 
If you are interested in learning more about our sustainability strategy  
and progress, please visit the “Sustainability” section of our website at 
www.sustainability.thecoca-colacompany.com. 

© 2009 The Coca-Cola CompanyD
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