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ForwardLooking Statements
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expressions identify forwartboking statements, which generally are not historical in nature. Forh@okling statements are
subject to certain risks and uncertainties that could cause actual results to differ materially from The €dcd / 2 Y LI y €
historical experience and our present expectations or projections. These risks include, but are not limited to, obeghgrand o
health concerns; scarcity and quality of water; changes in the nonalcoholic beverage business environment and retalitrends;
ability to realize a significant portion of the anticipated benefits of the acquisition of-Catd I~ 9 y U S NILINR arisaa L
0dzaAySaa ouKS a// 9 ' OljdzZAaAuUAZ2YEU0T 2dz2NJ AYONBI SR f SOSt 2
increase as a result of the CCE Acquisition; continuing uncertainty in the credit and equity markets; increased cornopetition;
ability to expand our operations in developing and emerging markets; foreign currency exchange rate fluctuations; increases
interest rates; our ability to maintain good relationships with our bottling partners; the financial condition of our bqtilitners;
increases in income tax rates or changes in income tax laws; increases in or new indirect taxes; our ability to rense collect
bargaining agreements on satisfactory terms and our and our bottling partners ability to avoid strikes, work stoppagas or lab
unrest; increase in the cost, disruption of supply or shortage of energy; increase in the cost, disruption of supplyageshort
ingredients, other raw materials or packaging materials; changes in laws and regulations relating to beverage containers and
packaging; adoption of significant additional labeling or warning requirements; unfavorable general economic conditiens in th
United States or in other major markets; unfavorable economic and political conditions in international markets; litigation
uncertainties; adverse weather conditions; product safety or quality issues or negative publicity that may damage oumagand i
and corporate reputation; changes in, or failure to comply with, the laws and regulations applicable to our productsusimssh
operations; changes in accounting standards; our ability to achieve overalldongyoals; our ability to realize significargnefits
from our productivity and reinvestment program; our ability to protect our information systems; additional impairment charges
our ability to successfully manage Companyned or controlled bottling operations; the impact of climate change on our _
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Commission (SEC), including our Annual Report on FoifdOthe year ended December 31, 2011 and our subsequently filed
Quarterly Reports on Form 4@, which filings are available from the SEC. You should not place undue reliance on-fookaug
statements, which speak only as of the date they are made. The@aeaCompany undertakes no obligation to publicly update g
revise any forwardooking statements. |

Reconciliation to US GAAP Finandiaflormation

The following presentatiomay includecertain "norGAAP financial measures” as defined in Regulation G under the Securities -
Exchange Act of 1934 schedule is posted on the Company's website at TheC&d | / 2 YLI ye dO2Y O0AY lJ,,,K
which reconciles our results as reported under General Accepted Accounting Principles and-tBaABrinancial measures § -‘,,,“
included in the following presentation. :



The Catils Company

Our 2020 Vision
Is Working



We are Leading the High Growth NARTD Industry. . .
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We are Gaining Market Share

Worldwide Retail Volume Shar€hange 2011 v2009

Global International North America
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Worldwide Retail ValueShareChange 2011 v2009
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Our 2020 Vision is Delivering Results
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VISION VISION IS
1Excluding the Benefit of New Crdssensed Brands in 2010 & 2011 (primarily Dr. Pepper) i
2Comparable Currency Neutral _
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[ I & K Still thelR@ak Thing

Cash from Operations

How Do We
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* Excluding pension contributions of $769 million
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