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Forward-Looking Statements 
¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ Ƴŀȅ Ŏƻƴǘŀƛƴ ǎǘŀǘŜƳŜƴǘǎΣ ŜǎǘƛƳŀǘŜǎ ƻǊ ǇǊƻƧŜŎǘƛƻƴǎ ǘƘŀǘ ŎƻƴǎǘƛǘǳǘŜ άŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎέ ŀǎ ŘŜŦƛƴŜŘ ǳƴŘŜǊ U.S. federal securities laws. 
DŜƴŜǊŀƭƭȅΣ ǘƘŜ ǿƻǊŘǎ άōŜƭƛŜǾŜΣέ άŜȄǇŜŎǘΣέ άƛƴǘŜƴŘΣέ άŜǎǘƛƳŀǘŜΣέ άŀƴǘƛŎƛǇŀǘŜΣέ άǇǊƻƧŜŎǘΣέ άǿƛƭƭέ ŀƴŘ ǎƛƳƛƭŀǊ ŜȄǇǊŜǎǎƛƻƴǎ ƛŘŜƴǘify forward-looking statements, which 
generally are not historical in nature. Forward-looking statements are subject to certain risks and uncertainties that could cause actual results to differ materially 
from The Coca-/ƻƭŀ /ƻƳǇŀƴȅΩǎ ƘƛǎǘƻǊƛŎŀƭ ŜȄǇŜǊƛŜƴŎŜ ŀƴŘ ƻǳǊ ǇǊŜǎŜƴǘ ŜȄǇŜŎǘŀǘƛƻƴǎ ƻǊ ǇǊƻƧŜŎǘƛƻƴǎΦ ¢ƘŜǎŜ Ǌƛǎƪǎ ƛƴŎƭǳŘŜΣ ōǳǘ ŀǊŜ ƴƻǘ limited to, obesity and other 
health concerns; scarcity and quality of water; changes in the nonalcoholic beverages business environment, including changes in consumer preferences based 
on health and nutrition considerations and obesity concerns; shifting consumer tastes and needs, changes in lifestyles and competitive product and pricing 
ǇǊŜǎǎǳǊŜǎΤ Ǌƛǎƪǎ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ ŀǎǎŜǘǎ ŀŎǉǳƛǊŜŘ ŀƴŘ ƭƛŀōƛƭƛǘƛŜǎ ŀǎǎǳƳŜŘΣ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜ ƛƴǘŜƎǊŀǘƛƻƴ ƻŦΣ //9Ωǎ bƻǊǘƘ !ƳŜǊƛŎŀƴ business;  the continuing uncertainty in 
the credit and equity market conditions; increased competition; our ability to expand our operations in developing and emerging markets; foreign currency 
exchange rate fluctuations; increases in interest rates; our ability to maintain good relationships with our bottling partners; the financial condition of our bottling 
partners; increases in income tax rates or changes in income tax laws; increases in indirect taxes or new indirect taxes; our ability and the ability of our bottling 
partners to maintain good labor relations, including the ability to renew collective bargaining agreements on satisfactory terms and avoid strikes, work stoppages 
or labor unrest; increase in cost, disruption of supply or shortage of energy; increase in cost, disruption of supply or shortage of ingredients or packaging 
materials; changes in laws and regulations relating to beverage containers and packaging, including container deposit, recycling, eco-tax and/or product 
stewardship laws or regulations; adoption of significant additional labeling or warning requirements; unfavorable general economic conditions in the United 
States and other major markets; unfavorable economic and political conditions in international markets, including civil unrest and product boycotts;  litigation 
uncertainties; adverse weather conditions; our ability to maintain brand image and corporate reputation as well as other product issues such as product recalls; 
changes in, or our failure to comply with, laws and regulations applicable to our products or our business operations; changes in accounting standards and 
taxation requirements; our ability to achieve overall long-term goals; our ability to protect our information technology infrastructure; additional impairment 
charges; our ability to successfully manage Company-owned or controlled bottling operations; the impact of climate change on our business; global or regional 
catastrophic events; and other risks discussed in our filings with the Securities and Exchange Commission (SEC), including our Annual Report on Form 10-K for the 
year ended December 31, 2009 and our subsequently filed Quarterly Reports on Form 10-Q, which filings are available from the SEC. You should not place undue 
reliance on forward-looking statements, which speak only as of the dates they are made. The Coca-Cola Company undertakes no obligation to publicly update or 
revise any forward-looking statements.  

Reconciliation to US GAAP Financial Information 
The following presentation includes certain "non-GAAP financial measures" as defined in Regulation G under the Securities Exchange Act of 1934.  A 
schedule is posted on the Company's website at TheCoca-/ƻƭŀ/ƻƳǇŀƴȅΦŎƻƳ όƛƴ ǘƘŜ άLƴǾŜǎǘƻǊǎϦ ǎŜŎǘƛƻƴύ ǿƘƛŎƘ ǊŜŎƻƴŎƛƭŜǎ ƻǳǊ ǊŜǎǳƭǘǎ as reported under 
General Accepted Accounting Principles and the non-GAAP financial measures included in the following presentation. 



Advancing Our Global Momentum 

ωRealizing Our 2020 Vision 

ωAdvancing From a Position of Strength 

ωDriving Results Around the World 

ωGrowing Again in North America 

ωThe Opportunity is Abundant 
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Realizing  Our 



2020 Vision: 
Our Roadmap for Winning Together with Our Bottling Partners 

ǒProfit:  More Than Double System Revenue 

ǒPeople:  Be A Great Place To Work 

ǒPortfolio:  More Than Double Our Servings Per Day 

ǒPartners:  Be The Most Preferred Beverage Partner 

ǒPlanet:  Global Industry Leadership In Sustainability 

ǒProductivity:  Manage For Greatest Effectiveness 
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Realizing Our 2020 Vision 
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Our Long-Term Targets Remain Appropriate 

Å Long-Term and Sustainable 

Å Meet or Exceed the Targets 

Å Remain Constructively 
Discontent 

VolumeNet Revenue OI EPS

3-4% 

5-6% 

6-8% 

Note:  Long-Term Growth Targets are Comparable Currency Neutral 

Our Beliefs 

High Single  
Digit 

Å Share Gains 

Å Consistent Revenue Growth 

Å Expanding Operating Margins 

Å Healthy Cash Flows 

Our Metrics 
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2006 2007 2008 2009 20102006 2007 2008 2009 2010

Unit Case  
Volume Growth 

2 Comparable Currency Neutral                                                                                                 

Operating                         
Income Growth 

8% 

6% 
Long-Term Growth Target 

10% 8% 11% 5% 6% 4% 3% 

4% 

3% 

7% 

Long-Term Growth Target 

5% 11% 

1 Excluding the Benefit of New Cross-Licensed Brands 

1 
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Delivering Consistent, Quality Results 
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1 DPS = Dividends Per Share 

2006 2007 2008 2009 2010

$1.8 
$1.1 

$1.5 

Providing Solid Returns to Shareowners 
 $27.4B Cash Returned to 
Shareowners 2006 - 2010 
US $ in Billions  
(Other than Dividend Per Share amounts) 

$5.4 
$4.9 

$4.6 

Dividends 
Share Repurchase 

$ 1.52 $ 1.24 $ 1.36 

$2.5 

$5.3 

$ 1.64 DPS1 

ω49th Consecutive Year of Annual 
Dividend Increases 

ω$2 - $2.5B Share Repurchase in 2011 

$ 1.76 

$7.2 

$3.1 
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Advancing 
From a Position 
of Strength 



A Global Business System Like No Other 
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Servings Every Day 
20 Million  

Customers Every Week 
Billion 

Global Bottling Partners 
300  Nearly 



¢ƘŜ ²ƻǊƭŘΩǎ DǊŜŀǘŜǎǘ .ǊŀƴŘǎ Φ Φ Φ  
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Billion Dollar Brands 
Χ ŀƴŘ aƻǊŜ ǘƻ /ƻƳŜΗ 

Sparkling         
Beverages 

#1 
Ready to Drink        

Teas 

#1 
Juices and Juice 

Drinks 

#1 
Ready to Drink 

Coffees 

#1 



Innovating for Today 
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Heinz 
PlantBottle 

PlantBottle 

Minute Maid  
Nimbu Fresh 

Hugo 

Mini Can 

Cappy 
Sherbet 

I LOHAS 

Maaza 
Milky 

Minute Maid  
Pulpy Super Milky 

vitaminwater  
Stur-D 

FSC 
Label 

HFC Free Coolers 

Freestyle 

Dogadan  
RTD Tea innocent 

NFC Juices & 
Recyclable 

Carafes 1.25 
Liter 

Where Will Happiness 
Strike Next? 

http://www.innocentdrinks.co.uk/things_we_make/orange_juice_bits/
http://www.innocentdrinks.co.uk/things_we_make/orange_juice_smooth/
http://www.innocentdrinks.co.uk/things_we_make/apple_juice/
http://www.mycokerewards.com/home.do


Innovating for Tomorrow 
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Where Will Happiness Strike Next? 

http://www.mycokerewards.com/home.do

