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COCA-COLA NORTH AMERICA INTRODUCES 

NEW CHILLED MINUTE MAID® LIGHT™ JUICE DRINKS 

ATLANTA, March 17, 2005 – Coca-Cola North America is taking its very successful Minute Maid® Light™ brand into retailers’ refrigerated sections with new 64 fl. oz. chilled cartons.


The new entry complements the Minute Maid line of chilled lemonades and punches and is expected to refresh the chilled juice drink category with a low-calorie, non-carbonated drink that does not compromise on taste.


“Minute Maid Light Juice Drinks are the only low-calorie premium juice drinks in the refrigerated section that address consumer concerns about calories, carbs and sugar, without sacrificing taste,” said David Best, senior brand manager, Coca-Cola North America. “Consumers told us they are looking for great-tasting chilled juice drinks that address those concerns, and we expect the new chilled Lights will be a great addition to our already successful line of juice drinks.”


In 2004 chilled Minute Maid Lemonades and Punches had strong volume growth of nearly eight percent.1 Minute Maid Lemonades are the number one brand in the $50 million chilled lemonade segment with a 45 percent share.2 And Minute Maid Light Lemonade is the number one selling ready-to-drink light juice drink, outselling competition two to one in both volume and dollar sales.3
(more)
COCA-COLA NORTH AMERICA LAUNCHES CHILLED MINUTE MAID LIGHT(  


 Chilled Minute Maid Light Juice Drinks, available now in Lemonade, Limeade, Orange Tangerine and Raspberry Passion flavors, were designed to appeal to adult consumers unwilling to sacrifice taste while counting calories and carbs. The unique, adult-oriented flavor varieties are made with real fruit juice and contain 15 calories and three or four carbs per 8 fl. oz. serving. The suggested retail price is $1.79 per 64 oz. carton. 


The company will support the brand in 2005 with a comprehensive marketing plan that includes extensive couponing and print and television advertising. 

The Coca-Cola Company is the world's largest beverage company. Along with Coca-Cola®, recognized as the world's best-known brand, the Company markets four of the world's top five soft drink brands, including Diet Coke®, Fanta® and Sprite®, and a wide range of other beverages, including diet and light soft drinks, waters, juices and juice drinks, teas, coffees and sports drinks. Through the world's largest distribution system, consumers in more than 200 countries enjoy the Company's beverages at a rate exceeding one billion servings each day. For more information about The Coca-Cola Company, please visit our website at www.coca-cola.com.

To download product photos or for more information visit: 

www.newproducts.coca-cola.com.
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1 Across all channels according to CCNA shipments (January – December 2004)
2 Across all measured channels according to AC Nielsen (12 months ending Jan 22, 2005)
3 Across all measured channels according to AC Nielsen (January – December 2004) 
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