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COCA-COLA NORTH AMERICA INTRODUCES 

NEW HIGH-PERFORMANCE POWERADE( BOTTLE 

ATLANTA, February 10, 2005 – Coca-Cola North America is introducing a new bottle design for its successful POWERade( sports drink.


With its new silhouette, the new 20 oz. bottle differentiates POWERade from the competition, and is expected to further strengthen the image of a brand that has driven category growth for three years. 1 Last year POWERade sales doubled the category growth in the first three quarters of the year. 2

“POWERade is all about defying conventions,” said Michael La Kier, POWERade senior brand manager. “The functionality of the new bottle reflects our bold attitude, and our commitment to put consumers first. It is easy to grip, easy to open, and easy to use on the go, which consumers told us were important features they want from a sports drink.”


The new bottle and tight-fitting label also prevent water from getting trapped under the label and making the bottle hard to grip, a problem common in sports drink packaging.

The new POWERade package will be available through retailers in April in single 20 oz. bottles and in multi-packs. Flavors, price and availability will not change.


The company will support the brand in 2005 with a comprehensive plan that includes television and radio advertising, in-store merchandising and promotions, public relations and sampling programs.

(more)
COCA-COLA NORTH AMERICA LAUNCHES POWERADE( BOTTLE  


The Coca-Cola Company is the world's largest beverage company. Along with Coca-Cola®, recognized as the world's best-known brand, the Company markets four of the world's top five soft drink brands, including Diet Coke®, Fanta® and Sprite®, and a wide range of other beverages, including diet and light soft drinks, waters, juices and juice drinks, teas, coffees and sports drinks. Through the world's largest distribution system, consumers in more than 200 countries enjoy the Company's beverages at a rate exceeding one billion servings each day. For more information about The Coca-Cola Company, please visit our website at www.coca-cola.com.

To download product photos or for more information visit: 

www.newproducts.coca-cola.com.
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1,2 Across all measured channels according to AC Nielsen (January –  December 2005).
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